Access to the great
outdoors for all.

Emmalee Dolfi, Senior Manager of Enterprise Data Systems, The Trust for Public Land
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Our work is complex, but our objective is simple. Land for people.



Our mission
LAND FOR PEOPLE

The Trust for Public Land
creates parks and protects
land for people, ensuring
healthy, livable communities
for generations to come.
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Spending time in nature—days, hours, or just a few minutes—enriches our lives. It makes us feel rejuvenated. Healthier. Happier.

At The Trust for Public Land, we don’t just save land—we save land for people to enjoy.

Our mission is to create parks and protect land for people, ensuring healthy, livable communities for generations to come. 

We are the largest and longest operating organization working to create parks and protect land for people nationwide. 



We believe

- People need and deserve
access to nature

- Our work should span cities
to wilderness

- When we engage community,
we create community

- Equity means everyone
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TALKING POINTS

Every effort we undertake reflects our organizational beliefs. 

People need and deserve access to nature. So we work where the needs are greatest and where our efforts can make the biggest difference, from cities to wilderness.

We believe that the act of engaging community creates community. We know from experience that both our process and its results are transformational, empowering communities to address inequities beyond the boundaries of our work. 
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Our impact
SINCE 1972
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No matter where you are or where you live, you’re probably visited a place protected by The Trust for Public Land—very likely a close-to-home site you know and love. 

Founded in 1972 and operating from more than 30 offices nationwide, we’ve created more than 5,000 special places and protected more than 3 million acres across the country. 

From your neighborhood playground to your favorite national park, from the walking trail down the street to our country’s most vast and wild escapes, we help communities across America protect the places that matter most to all of us. 




Our impact

FROM NEIGHBORHOOD PARKS
TO NATIONAL PARKS

3 million+ acres protected

70 billion+ public funds generated

8 million+ people within a 10-min walk
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TALKING POINTS

Since 1996, we’ve guided bipartisan political action on more than 500 ballot measures across more than 30 states nationwide, generating over $70 billion in public funds for healthy land and water. 

But the true measure of our success is the millions of people whose lives are touched by these places every day.
 
From neighborhood parks to national parks, today more than 8 million people live within a 10-minute walk of a place created or protected by The Trust for Public Land—and countless more visit these sites each year. 



Land for people
Parks for People

GOAL A quality park within a 10-minute walk of home for all

S

Stringer’s Ridge, Chattanooga Rio Grande Farm Park, Alamosa, Colorado
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FROM BIG CITIES... - e o ...TO SMALL TOWNS
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Our work in cities and towns is guided by our Parks for People goal:  that everyone living in a city or town in America will be able to access a high quality park within a 10-minute walk of home.

This goal allows us to work from big cities to small towns, and on a diverse array of park projects, from large open spaces in metropolitan areas (like the 92 acre Stringer’s Ridge project in Chattanooga Tennessee), to transformational efforts (like the 3 mile long 606 trail in Chicago’s north side), to small but impacted park projects in urban neighborhoods, or even small towns (like the Rio Grande Farm Park in Alamosa Colorado).
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Creating ParkServe®

* 14,000 municipalities
 85% of US residents

* 130,000 local/urban
parks and greenspace

o ParkScore® city

ParkServe® data collection
M Urban Area

ParkServe®

THE TRUST FOR PUBLIC LAND

September 25, 2017. Copyright © The Trust for Public Land. The Trust for Public Land and The Trust for Public Land logo are federally registered marks of The Trust for Public Land.
Information on this map is provided for purposes of discussion and visualization only. www.tpl.org
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How do we know 100 million US residents don’t have a park within a 10-minute walk of home?

ParkServe is the first-of-its-kind, authoritative national local parks dataset. With over 130,000 local parks and greenspaces, we were able to analyze 10-minute walk park access in nearly 14,000 communities across the nation.  Through the ParkServe data platform, each community can visualize park access in their city or town, and identify access gaps where parks are needed the most.

Let me show you what I mean:


Strategizing locally
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Here we zoom in on Syracuse, NY to assess 10-minute walk park access across the city. 

In light green, we have park locations and the grayish/green on the map symbolized 10-minute walk park coverage. The red/orange areas signify areas outside of a 10-minute walk of park, ranked based on “level of park need.” The levels are differentiated using a weighted calculation of underlying population density and density of underrepresented populations. The blue, numbered points represent locations where building a park would have the biggest impact on the 10-minute walk.

76% of Syracuse residents live within a 10-minute walk of a park. Though the central neighborhoods of the city are well-served by parks, the neighborhood on the perimeter, particularly the north perimeter, are lacking access to parks and greenspace. 

We can further breakdown this 76%, and compare park access across different demographic groups, such as age, race and ethnicity, and household income. If we look closer at the “Age” chart, we can see that kids and adults (both 77% served) are served much better than seniors across the city (69% served). 




Strategizing locally

3,200 additional Syracuse residents
would live within a 10-minute walk of a
park!
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Strategizing nationally

URBAN PARK
NEED

Urban area populations without
access to public parks within a
10-minute walk of home

2,500,000+

1,000,000 - 2,499,999

360,000 - 999,999

50,000 - 359,999

o 1-49,999

Where do we need more park access?

URBAN AREA POPULATIONS WITHOUT ACCESS TO PUBLIC PARKS WITHIN A 10-MINUTE WALK OF HOME

February 5, 2019. Copyright © The Trust for Public Land. The Trust for Public Land and The Trust for Public Land logo are federally registered marks of The Trust for Public Land.
Information on this map is provided for purposes of discussion and visualization only. www.tpl.org
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This database is helping shape the future of our 10-minute walk work at the national scale, to ensure we are targeting regions and communities most in need. We can see in this map, that park need is everywhere. 


trategizing nationally

URBAN PARK
NEED NEAR
SCHOOLS
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Let’s dive a bit deeper into that data, and focus on which metro areas have a high number of low-income households living outside of a 10-minute walk. Now, let’s see which of those metro areas have the most public schools in areas of park need. Why? We have found that joint-use agreements between parks departments and schools districts that make school grounds open to the public outside of school hours, can have the quickest impact on improving park access, since the parkland is already developed. With those two areas of focus, we can see that Los Angeles and Detroit pop up as urban areas we can strategically target to make a significant national impact on the 10-minute walk.


Strategizing natlonally

URBAN HOT
SPOTS IN
AREAS OF
PARK NEED




Land for people
Our Land

GOAL Access to great outdoor experiences

- .
T

Yosemite National Park, California - x Appalachian Trail, Maine San Gabriel Mountains, Los Angeles
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FROM BACK COUNTRY... FEAm R o VR ..TO RIGHT OUTSIDE CITY LIMITS




Access Impact Methodology (AIM)

Creating ready and equitable access to the great outdoors
for everyone in America, no matter where they live

; - ;-.. » ﬁh“\ % TF .
coop
Public Land Unit Lenses Community Lenses
what experiences do open what are the needs and what is

space types provide? available?
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Data driven methodology to inform decision makers about demand for outdoor recreation, the availability of existing opportunities, and the potential for new access.
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ROS is a modeled dataset that
shows remoteness for any given
area. Remoteness indicates what
types of recreation opportunites
W may be available.
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Recreation Opportunity Spectrum

Very Remote Less Accessible Easily Accessible
Solitude Less Social Contact Social Interaction
Undisturbed < Moderate Disturbance » Highly Developed
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ROS is USFS methodology created in the 80s to classify recreational opportunities on public lands; international standard; focused on distance from roads and human disturbance
1 component of the “supply” component of AIM; provides comes insight into supply, but using crowdsourced data and anonymized cell phone data can enhance the classification model


ROS (RECREATION OPPORTUNITY SPECTRUM) . SALEM. OREGON

Total population: 160,380
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ROS is a modeled dataset that
shows remoteness for any given
area. Remoteness indicates what
types of recreation opportunites

may be available.
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Broken out using 2 hour drive time in Salem, OR
Go into drive time analysis; 30 60 90 and 120 minutes; shorter distances will be focus; can use this to compare the different types ofrecreational opportunitis between cities; 

What city in my state has the least about of front country access per capita?
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Public land acreage by management types; can look at the analysis for different drive times

Aligning with the demand down at bottom; e.g. hiking participation, went on an overnight camping; smount spend on hunting and fishing equipment
100 = national average


SOCIAL VULNERABILITY
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We also look into social vulnerability; aka social factors that could prevent access; studies have been done that show people of color use outdoor recreation less than the white population; we can to investigate that further to see if changes and management could improve access and usage for underrepresented populations



SOCIAL MEDIA POPULARITY SALEM, OREGON
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Example of social media data; not yet included in demand model but plans to incorporate; map shows denstity of photos taken on public land; helps track usage in different areas of public land
e.g. some patterns; use follows water ways (Columbia River)


HIKING SUPPLY AND DEMAND
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This map was created by calculating a hiking supply versus demand index. The hiking population (demand) was determined by the number of people who have
self-reported hiking within the last year. The supply was calculated by the amount of public land per person in each county. Both supply and demand were then
divided into 3 equal intervals representing high, medium, and low. The nine possible combinations of these intervals became the nine possible hiking index classes.
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National level analytics; aligning supply vs demand based on consumer spending and survey data


Imagine if...

..all cities could quickly determine where new parks and increased
access to the great outdoors can have the blggest Impact.

physical activi }y. :

118 m|II|on people do net meaL..
recommendatlons for aerobic
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Overﬁ,@@ m|II|on people dohot live
WLthrﬁ a 10-minute walkzof.a, quality

park
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Imagine if: 
 
…all cities could quickly determine where parks can have the biggest impacts? 

After we mobilize $160 BILLION in public funding for parks, we can dramatically bring these numbers down.
Given number of people served per park acre and the median size of parks in each of the 10 most populated cities in the US, if each of those cities builds just 7 new parks, this means 66 million more people can now walk to a park within 10-minutes of home 
 


Thank you.

Emmalee Dolfi

emmalee.dolfi@tpl.org
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