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Context and Windsor History

What is Public Art?

Why a Public Art Master Plan?

Guiding Principles

Public Art Forms

Case Studies
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ENGAGING
The Town of Windsor promotes a sense of place within the 
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RELEVANTINCLUSIVE

public art will help illustrate how Windsor is inspired by the 

The Town of Windsor values diversity and strives to promote 
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Sculpture

and

Types
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Seasonal
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Art in Windsor

Public Input
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Coming Home by Austin Weishel
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Valley Patrol by Sheldon Roberts

AN
AL

YS
IS



28

Founder’s Green Park
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Boardwalk Park 
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lts

YES
(83%)

NO
(5%)

NEUTRAL
(12%)

Would you like to see 
more artwork in Windsor?

YES
(66%)

NO
(14%)

NEUTRAL
(20%)

Would you support the town 
designating a portion of funding 
for public art?

633 Total number of survey respondents
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AL

YS
IS



32

“Windsor has a rich 
farming and agricultural 

history.”

“Windsor is a great, loving 
community of people”

How would you like public art 
to impact Windsor?

Promote tourism

Create a sense of 
community

Create landmarks

Establish an     
identity

Celebrate history

Support local 
artists

Beautify

Neutral

0 100 200 300 400 500
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“Windsor has energy! Wind, 
solar, natural gas + oil”

“It’s the land of unicorns and rainbows! 
Seriously though Windsor has a special 

hometown magic.”

“The pelicans! The herons! The 
eagles! I love watching the wildlife 

as I walk the trails of Windsor!”





Overarching Strategies

Overarching Goals
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S T R AT E G Y  1

S T R AT E G Y  2

S T R AT E G Y  3

S T R AT E G Y  4

S T R AT E G Y  5

S T R AT E G Y  6

ARTWORK TYPES AND SELECTION PROCESSES

THE EVERYDAY EXPERIENCE IN WINDSOR
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• 
• 

• 
• 
• 
• Incorporate a variety of art types into the fabric of Windsor
• 
• 
• 
• 
• 

• 
• 

• 
• 
• 

• 
• 
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northwest  windsor

Commercial

Industrial

Parks /  Open Space

Public Service

Windsor Community Recreation Center, Founders 
Green Park, Brunner Farm Park, schools and a trail 

homes and parkways
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W ld lik t

102 Total number of survey respondents from Northwest District 

any district who had not seen any 

CATEGORIESCATEGORIES
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northwest  windsor
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Priority Sites for Public Artwork

Recreation Center Jacoby Farm Historic Site

3

3
Windsor Lake
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northeast  windsor

Commercial

Industrial

Parks /  Open Space

Public Service
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W ld lik t

94 Total number of survey respondents from Northeast District 

Northeast District SurveyCATEGORIES
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northeast  windsor

cultural hub
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Priority Sites for Public Artwork

Great Western Trail

3

3

Windsor Lake
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old town windsor

Commercial

Industrial

Parks /  Open Space

Public Service
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: 

: 

: 

CATEGORIES

W ld lik t

135 Total number of survey respondents from Old Town District 

Old TownDistrict Survey
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old town windsor
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Priority Sites for Public Artwork

Businesses that back up to Windsor Lake

Cemetery Roundabout

Trail head artwork

3

3

Windsor Lake
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5252

Commercial

Industrial

Parks /  Open Space

Public Service

industr ia l  windsor
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W

11 Total number of survey respondents from 

lik t

Industrial District 

Industrial District Survey

any district that said they would like to 

:

:

:

CATEGORIES
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into Windsor from Greeley

district

54

industr ia l  windsor
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Priority Sites for Public Artwork

Environmental artwork

3
3

Windsor Lake
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5656

Commercial

Industrial

Parks /  Open Space

Public Service

southeast  windsor
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W ld lik t

117 Total number of survey respondents from Southeast District 

Southeast District Survey

:

:

:

CATEGORIES
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southeast  windsor
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Priority Sites for Public Artwork

N

Bridge

Underpass

Picnic Shelter Jungle Gym

Playing
Fields

Park

C
o

u
n

ty
 R

Pond

Cache   la   Pou dre   RiverPoudre   R
iver   T

rail

Eastman Park
7025 Eastman Drive
Windsor, CO

T
H

P
Trailhead
Poudre River Trail

Parking

Picnic Area

Drinking 
FountainRestroom

100 ft

TH

Trail heads

Treasure Island Demonstration Garden

Roundabouts

3

3

Trail art river walk

Windsor Lake
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west  windsor

Commercial

Industrial

Parks /  Open Space

Public Service
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of public art in Windsor. (67%)

: Sc

: Mu

: Inf

CATEGORIES

W ld lik t

87 Total number of survey respondents from West District 

West District Survey
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west  windsor



6363

Priority Sites for Public Artwork

Environmental art in 

3

Roundabouts

3
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Ways to Fund Public Art
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currently made up of nine unpaid commission members plus one alternate 

City of Loveland City of Loveland - Visual Arts Commission Guidelines

“The Visual Arts Commission oversees the City’s 
Arts in Public Places Program which sets aside 

1% of all City capital projects of $50,000 or more. 

placement on City property; make purchases of 

site, which generated the funding); provide for 

CITY OF LOVELAND

visual arts commission
CITY OF LOVELAND

IN PUBLIC PLACES handbook of guidelines
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identity

regarding the types and categories of public art 

should be created based on the guiding principals 

for public art along with their corresponding 

demonstrates the values of the community and 
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Revenue from other government 
sources (not listed above)

Other

Percent-for-art ordinance

Grand Total

Grants from other private sources

Art in private development ordinance

51 %
48%

45 %

13 %
62%

43 %

16 %

36 %
30%

46 %

100 %
57 %

26 %

7 %

33 %
55 %

38 %

29 %
35 %

28 %

21 %

38 %
48 %

31 %

100 %
35 %

18 %

11 %

36 %
36 %

29 %
24 %

19 %

19 %

36 %
67 %

24 %

100 %
19 %

24 %

9 %

39 %
48 %

38 %

24 %
43 %

32 %

18 %

37 %
46 %

35 %

100 %
40 %

22 %

9 %

37 %

28 %

percentages of public art paid for through 

 

Source: Americans for the Arts // 2017 Survey of Public Arts Programs

Source: Americans for the Arts // 2017 Survey of Public Arts Programs
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required to provide a certain 

spots, new developments can be 
mandated to require a certain 

amounts of money from a 

cover the project and even 
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Further Resources 

 

Materials  

and Fabrication  

Handbook 

 - 103 - Seattle’s Office of Arts & Cultural Affairs 
Public Art Roadmap, Encyclopedia

Public Art Roadmap, © 5/2005 Office of Arts & Cultural Affairs, City of Seattle. This information is intended for general information only 
and a starting point for your project.  You should seek professional advice related to your specific situation, including any legal advice that 
may apply. The City of Seattle makes no representation that the information is complete, accurate or current. 

Object Maintenance Sheet 
Artist/Design Team:____________________________________________________________________________________  

Title of Artwork: ______________________________________________________________________________________ 

Media:  _____________________________________________________________________________________________ 

Measurements: _______________________________________________________________________________________ 

2-DIMENSIONAL WORK (Mixed Media works use entire form when appropriate) 
Specific materials used in the execution of the piece: (Brand name and type of paint, paper, fiber content, specific metals, etc.  
Example: "graphite drawing on Arches 100% paper, with a Krylon spray fixed coating.") 

____________________________________________________________________________________________________ 

____________________________________________________________________________________________________ 
Specific materials used in the presentation of piece: (Composition of base or backing, framing, mat board, protective 
covering, hanging rods, etc.) 
____________________________________________________________________________________________________ 

____________________________________________________________________________________________________ 

____________________________________________________________________________________________________ 
Recommendations and cautions regarding care of the work: (Cleaning, refinishing if needed, avoid exposure to direct sun 
or to dampness, etc.____________________________________________________________________________________ 

____________________________________________________________________________________________________ 

____________________________________________________________________________________________________ 

List any special materials utilized in the execution of the artwork:________________________________________________ 

____________________________________________________________________________________________________ 

____________________________________________________________________________________________________ 

Packing and Shipping instructions:________________________________________________________________________ 

____________________________________________________________________________________________________ 

____________________________________________________________________________________________________ 

3-DIMENSIONAL WORK (Mixed Media works use entire form when appropriate) 
Material(s): _________________________________________________________________________________________ 

____________________________________________________________________________________________________ 

____________________________________________________________________________________________________ 

Material thickness or gauge:_____________________________________________________________________________ 

____________________________________________________________________________________________________ 
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• 

• 

• Use volunteers whenever possible

 assessments each year
• 

• 
as Artwork Archive

• 

5-10% of the total art budget to maintenance 

~Americans for the Arts IM
PL
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TI

ON





Community Survey

Further Resources

AP
PE

ND
IX



76

� � �

� � �

� � � � � �

� �

� � � �

� � �

� � �

� � �

� �

� � � �

� �

�

� � � �

� �

�



77

� � � �

� � � �

� � �

�

�

�

�

�

�

�

�

� � �

AP
PE

ND
IX



78

Answer Choices
Northwest 16.19% 102
Northeast 14.92% 94
West 13.81% 87
Old Town 21.43% 135
Southeast 18.57% 117
Industrial 1.75% 11
I do not live in Windsor 13.33% 84

Answered 630
Skipped 3

Responses

Northwest Northeast West Old Town Southeast Industrial I do not live in
Windsor

Yes No

Answer Choices
0-11 0.32% 2
12-17 2.39% 15
18-29 12.10% 76
30-44 40.29% 253
45-64 30.89% 194
65+ 14.01% 88

Answered 628
Skipped 5

Responses

Answer Choices
Yes 69.94% 442
No 30.06% 190

Answered 632
Skipped 1

Responses
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Answer Choices
Yes 48.34% 306
No 2.69% 17
Neutral 22.75% 144
I have not seen public art in Windsor 26.22% 166

Answered 633
Skipped 0

Responses

Yes No Neutral

Answer Choices
Yes 82.88% 523
No 4.60% 29
Neutral 12.52% 79

Answered 631
Skipped 2

Responses

Yes No Neutral I have not seen public art
in Windsor

“We have soooo many great parks for 

AP
PE

ND
IX
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Answer Choices
Murals 67.62% 424
Sculpture 70.65% 443
Environmental 58.85% 369
Temporary Installations 29.82% 187
Community Art Projects 48.80% 306
Infrastructure Artwork 62.36% 391
Other (please specify) 5.58% 35

Answered 627
Skipped 6

Responses

Promote
tourism

Create a
sense of

community

Create
memorable,

landmarks

Establish an
identity

Celebrate
history

Support
local artists

Beautify Neutral

Answer Choices
Promote tourism 14.87% 94
Create a sense of community 61.39% 388
Create memorable, highly recognizable landmarks 48.26% 305
Establish an identity 31.17% 197
Celebrate history 53.32% 337
Support local artists 64.24% 406
Beautify 68.67% 434
Neutral 5.54% 35

Answered 632
Skipped 1

Responses

“Very friendly people who love 
to have fun!”
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Answer Choices
Modern 46.17% 289
Whimsical 54.79% 343
Historical / Memorial 67.41% 422
Interactive 51.44% 322
Educational 53.67% 336
Seasonal 43.13% 270
Other (please specify) 4.15% 26

Answered 626
Skipped 7

Responses

Answer Choices
Downtown 88.36% 554
Schools 36.52% 229
Parks 82.78% 519
Neighborhoods 34.93% 219
Roundabouts 51.20% 321
Lakefront 57.74% 362
Along River 40.03% 251
Gateways 29.51% 185
Trails / Walking Paths 61.24% 384
Open Space 30.46% 191
Public Facilities 48.33% 303
Other (please specify) 3.51% 22

Answered 627
Skipped 6

Responses

Whimsical Historical / Interactive Educational Seasonal

“Windsor has a rich 
farming and agricultural 

history.”
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Yes No Neutral

Help an artist
paint a mural

or piece of
artwork

Participate in
an event to
create your

own artwork

Observe an
event in

which others

artwork

potential art
project

Serve on an
advisory

board

Volunteer and
/ or donate to

a public art
project

Neutral

Answer Choices
Yes 65.87% 415
No 13.65% 86
Neutral 20.48% 129

Answered 630
Skipped 3

Responses

Answer Choices
Help an artist paint a mural or piece of artwork 25.00% 155
Participate in an event to create your own artwork 17.74% 110
Observe an event in which others are creating artwork 41.45% 257
Suggest a potential art project 13.39% 83
Serve on an advisory board 13.71% 85
Volunteer and / or donate to a public art project 19.03% 118
Neutral 39.68% 246

Answered 620
Skipped 13

Responses
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“The ability to have a small 
town feel with larger town 

numbers.”

“We survived a horrible tornado 

“We have some of the best schools 
in the state as well as a strong 
community support system.”
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• 
• 
• 
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Colorado Center for Community Development

University of Colorado Denver

Colorado Center for Community Development

University of Colorado Denver


