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Reserve your sponsorships, contact:

: 

Sponsors must be confirmed NeoCon 2026 exhibitors, 
either as showroom tenants at THE MART or as 
temporary exhibitors. 
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$0.17 Avg. Cost per Impression
4.8% Avg. Engagement Rate

$1,000: September 2025 - March 2026
$1,300: April 2026 - August 2026

https://www.instagram.com/neocon_shows/p/DJKecepOWiY/?img_index=1
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$700: January – May
$800: June – December



$0.67 Avg. Cost per Impression

$800: September 2025 - March 2026 
$900: April 2026 - August 2026



$0.98 Avg. Cost per Impression
1.6% Avg. Engagement Rate

$2,250: September 2025 - March 2026
$2,750: April 2026 - August 2026

https://www.instagram.com/neocon_shows/reel/DJpCN3qNH9k/


4.8% Avg. Engagement Rate

Day 1 Posting: $4,000 
Day 2 Posting: $3,500
Day 3 Posting: $3,000



$0.15 Avg. Cost per Impression
5% Avg. Engagement Rate

$400: September 2025 - March 2026
$500: April 2026 - August 2026

https://www.linkedin.com/posts/neocon-shows_the-schiavello-showroom-has-seen-an-endless-activity-7328842880515477506-EdcH?utm_source=share&utm_medium=member_desktop&rcm=ACoAACkGyJ8BJcTq-2FbwBHOtQ8U8nowo8yGjUY


3.5% Avg. Engagement Rate
1.8K Avg. Impressions

$400: September 2025 - March 2026
$500: April 2026 - August 2026



$3,000: September 2025 - March 2026
$3,500: April 2026 - August 2026

https://neocon.com/blog
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