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Market power
to promote sustainable production

worldwide

Marcel Vernooij, IDH

The Netherlands’
pivotal position
in global trade
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200 multinational companies engage in
50% of the world’s production and trade of
15 key commodities.

Small & Medium Enterprises represent
90% of businesses and
>50% of employment worldwide. 

1.5 billion
Primary producers/

extractors

Value chain

7 billion
Consumers

• Brands

• Retailers

• Finance

• Processors

• Traders

• Manufacturers



3

IDH convenes, inspires & 
supports people working 
in value chains
to choose what's right,
not what's easy



Facilitated by our 
network of near 400 staff 
embedded in key markets 
and value chains. 
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50 nationalities with networks 
of key private and public key 
decision makers
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The Netherlands 
Trade Profile

Trade Profiles 2013 (wto.org)

NL share global GDP = 1.08%

Exports: China, US, Germany, NL

https://www.wto.org/english/res_e/statis_e/daily_update_e/trade_profiles/NL_e.pdf
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66% 3.2%
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Milk chocolate
cocoa: (>25) 35-55%

sugar: 20-25%
milk powder: 20%



NL: nr 3 importer (12%),
nr 1 exporter (47%)

Related IDH-example
The Floriculture Sustainability 
Initiative (FSI): market-driven 

initiative to increase transparency, 
responsible production and trade

Related IDH example
NL, Belgium, UK & German 

supermarkets’ commited to ensure 
that they source bananas from 
farms where workers are paid a 

living wage

Related IDH example
National initiatives for sustainable 

& climate-smart oil palm 
smallholders (NISCOPS)

NL: nr 5 importeur (5%),
nr 6 exporter (7%)

NL: palm oil, crude nr 2 importer 
(12%), refined nr 3 exporter (3%)
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Source: UN Comtrade

1,074 mln USD

4,762 mln USD
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Market power to promote sustainable production worldwide

The Netherlands’ pivotal position in global trade

The Dutch perspective

Strong on
• Export position linked to national agriculture production
• Own high sustainability standards
• Environmental footprint of Dutch consumption and trade

Dutch blind spots
• Importance of trade for Dutch economy, including jobs
• Position, role & responsibility of NL in global trade flows
• Impact EU-measures: abroad on smallholder farmers, SMEs
• World’s perception: EU = double standards; subsidization

Trade partners perspectives on NL

Aware
• Highly competitive nature of EU-market
• Declining relative/absolute size of EU-market
• World leading position NL in agriculture development

Trade partners less understand
• Consumer trends and preferences
• Environmental challenges in Europe
• Opportunities for cooperation: trade, aid & investment
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Source: 

Netherlands = small country, great trade partner

https://archief27.sitearchief.nl/archives/sitearchief/20231001143959/https:/www.permanentrepresentations.nl/binaries/nlatio/documenten/publications/2021/01/12/the-netherlands-promotes-trade-for-sustainable-development/The_Netherlands-promotes-trade-for-sustainable-development.pdf

